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ABSTRACT 

 
 

Ego Yanuar Prasetyo. 2020.E-Marketplace Application in Mojokerto Typical 
Souvenirs Center.Final Project, Industrial Engineering Study Program, 
Faculty of Engineering, Majapahit Islamic University (UNIM). 

Advisor I  : Erly Ekayanti Rosyida, S, T., MT. 
Advisor II  : Imaduddin BE, ST, MT 
 

Small and Medium Enterprises (UKM) are able to play an important role in 
encouraging the country's economy through creating new jobs for the community, 
improving people's welfare and finding new innovations. However, these UKMs are 
not widely known by the wider community. One of the obstacles is the wide spread 
of SMEs and the lack of promotion of the UKKM itself, and also SMEs lack of 
knowledge about how to market products in the 4.0 era. With this problem, the 
researcher implemented an e-marketplace application on a souvenir shop in 
Mojokerto. 

The e-marketplce application at the Mojokerto souvenir center using the 
SWOT method is expected to help UKM entrepreneurs in facilitating product 
introduction, product promotion and increasing the marketing of local SME 
products. 

Based on application testing using the SWOT method, most of the 50 
respondents are potential application users. The result of the strength is 1.469, 
weakness, 1.005, opportunities, 1.756, and threats, 1.265. then this E-Marketplace 
design has been made according to the expected needs or goals, so several trials 
were conducted. 

 
Keywords: small and medium enterprises, e-marketplace, and the SWOT 
method. 
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ABSTRAK 
 
 
Ego Yanuar Prasetyo. 2020.  Aplikasi E-Marketplace Pada Pusat Oleh–Oleh 

Khas Mojokerto. Tugas Akhir, Program Studi Teknik Industri, Fakultas 
Teknik, Universitas Islam Majapahit (UNIM). 

Pembimbing I  : Erly Ekayanti Rosyida, S,T.,M.T. 
Pembimbing II  : Imaduddin BE, S.T.,M.T. 
 

Usaha Kecil dan Menengah (UKM) mampu memegang peranan penting 
dalam mendorong perekonomian Negara melalui penciptaan lapangan kerja baru 
bagi masyarakat, meningkatkan kesejahteraan masyarakat serta menemukan 
inovasi baru. Pada peneltian ini, dilakukan terlebih dahulu penyebaran kuesioner 
untuk menggetahui peminat konsumen , serta analisi SWOT untuk mengetahui 
seberapa UKM itu menentukan produknya supaya peminat konsumen memilih 
produk Mojokerto 

Hasil dari kedua prosess tersebut dijadijakn dasar sebagai acuan dalam 
menyelesaikan e-marketplace. Kuesioner disebarkan kepada organisasi UKM 
yang dipilih dari 50 responden yang sebagian besar merupakan calon pengguna 
aplikasi. Hasil dari kekuatan 1,469 kelemahan 1,005 peluang 1,756 dan ancaman 
1,265. maka desain E-Marketplace ini telah dibuat sesuai dengan kebutuhan atau 
tujuan yang diharapkan maka dilakukan beberapa uji coba. 

 

Kata Kunci: usaha kecil dan menengah, e-marketplace, dan metode swot. 
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