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ABSTRAK 

 
 

CSR tanggung jawab sosial perusahaan telah menjadi praktik yang semakin 

diperlukan oleh perusahaan. Masyarakat sebagai pihak yang dikenai program CSR 

juga memiliki peran yang sentral untuk masa depan perusahaan dan masa depan 

dirinya. Selain perusahaan dan masyarakat, pemerintah juga harus mengambil 

bagian penting dalam praktik ini. 

Fokus penelitian ini hanya mengkaji tentang peran pemerintah desa dalam 

membangun relasi masyarakat – perusahaan melalui implementasi Corporate 

Social Responsibility (CSR) di Desa Jetis. Pengambilan data dilakukan dengan 

melakukan obervasi, wawancara dan studi pustaka. Setelah itu dilakukan analisis 

data melalui proses ; reduksi data, penyajian data dan  penarikan kesimpulan 

Hasil penelitian menunjukkan bahwa Perusahaan tidak Menyediakan Akses 

Untuk Meningkatkan Kualitas Pendidikan perusahaan juga tidak Membantu 

Perbaikan Infrastruktur Yang Menunjang Peningkatan Kualitas Pendidikan Dan 

Kehidupan Spiritual perusahaan tidak bisa Mengurangi tingkat kemiskinan dan 

tetapi memberi bantuan uang tunai sebesar 9 juta perbulan Perusahaan Memberi 

bantuan kemanusiaan bagi masyarakat korban bencana alam tampak pada 

kesediaaan perusahaan membantu masyarakat Desa Jetis, jika sewaktu waktu akan 

bencana alam. Keterlibatan atau andil pemerintah desa ketika perusahaan 

memberikan bantuan kemanusiaan bagi masyarakat korban bencana alam adalah 

pemerintah desa mewakili masyarakat dalam penerimaan bantuan kemanusiaan. 

Seperti merajalelanya wabah corona kemarin, perusahaan memberi bantuan 

berupa vaksinasi covid. Jadi peran pemerintah desa membangun relasi masyarakat 

dengan perusahaan dikatakan sudah baik 

 

. 

Kata kunci : pemerintah desa, masyarakat, CSR, perusahaan 
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ABSTRACT 

 
 

Corporate social responsibility CSR has become a practice that is 

increasingly needed by companies. The community as a party to the CSR program 

also has a central role for the future of the company and the future itself. Apart 

from companies and communities, the government should also take an important 

part in this practice. 

The focus of this research only examines the role of the village government 

in building corporate community relations through the implementation of 

Corporate Social Responsibility (CSR) in Jetis Village. Data collection was done 

by conducting observations, interviews and literature studies. After that, data 

analysis was carried out through the process; data reduction, data presentation and 

conclusion drawing 

The results show that the company does not provide access to improve the 

quality of education, the company also does not assist in the improvement of 

infrastructure that supports the improvement of the quality of education and 

spiritual life. The company cannot reduce the poverty rate but provides cash 

assistance of 9 million per month. The company provides humanitarian assistance 

to disaster victims. nature can be seen in the company's willingness to help the 

people of Jetis Village, if at any time there will be a natural disaster. The 

involvement or role of the village government when companies provide 

humanitarian assistance to communities affected by natural disasters is that the 

village government represents the community in receiving humanitarian 

assistance. As with the corona outbreak yesterday, the company provided 

assistance in the form of covid vaccination. So the role of the village government 

in building community relations with the company is said to be good . 
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