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ABSTRAK

Instagram telah menjadi platform visual paling dominan di Indonesia dan
berkembang menjadi salah satu sumber referensi utama masyarakat sebelum
memutuskan mengunjungi tempat kuliner, termasuk coffee shop. Fenomena ini
turut mendorong kemunculan akun-akun rekomendasi kuliner lokal, salah satunya
akun Instagram @mojokertojalanjalan yang aktif menyajikan informasi coffee shop
di Kota dan Kabupaten Mojokerto melalui foto, video, reels, caption, serta interaksi
pada kolom komentar. Penelitian ini bertujuan menjawab rumusan masalah
"Bagaimana konsumen memanfaatkan media sosial Instagram  akun
@mojokertojalanjalan sebagai referensi dalam memilih coffee shop di Mojokerto?"
Penelitian menggunakan pendekatan kualitatif deskriptif dengan kerangka Uses
and Gratifications Theory (UGT) dan Electronic Word of Mouth (eWOM). Peneliti
berperan sebagai pengamat nonpartisipan melalui observasi digital, dokumentasi,
dan studi pustaka. Dari 12 konten yang dikumpulkan selama Juli 2025-April 2026,
dipilih 6 postingan dengan engagement tertinggi untuk dianalisis menggunakan
model interaktif Miles & Huberman (pengumpulan data, kondensasi data, penyajian
data, dan penarikan kesimpulan). Hasil analisis terhadap 454 komentar audiens
menghasilkan 567 penandaan motif, dengan motif hiburan sebagai motif paling
dominan, disusul motif integrasi dan interaksi sosial, motif informasi, dan motif
identitas pribadi. Temuan ini menunjukkan bahwa konsumen di Mojokerto
merupakan khalayak aktif yang memanfaatkan kolom komentar bukan terutama
untuk mencari informasi praktis, melainkan untuk memperoleh hiburan dan
menjalin interaksi sosial, yang secara tidak langsung membentuk komunikasi
eWOM dan memperluas penyebaran reputasi coffee shop antarjaringan pertemanan.

Kata kunci: Instagram, Uses and Gratifications Theory, electronic word of mouth,
coffee shop, perilaku konsumen
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ABSTRACT

Instagram has become the most dominant visual platform in Indonesia and has
developed into one of the main sources of reference for people before deciding to
visit culinary destinations, including coffee shops. This phenomenon has
contributed to the emergence of local culinary recommendation accounts, one of
which is the Instagram account @mojokertojalanjalan, which actively provides
information about coffee shops in Mojokerto City and Regency through photos,
videos, reels, captions, and interactions in the comment section. This study aims to
answer the research question: “How do consumers utilize the Instagram social
media account @mojokertojalanjalan as a reference in choosing coffee shops in
Mojokerto?” The study employed a descriptive qualitative approach using the Uses
and Gratifications Theory (UGT) and Electronic Word of Mouth (eWOM) as
analytical frameworks. The researcher acted as a non-participant observer through
digital observation, documentation, and literature review. From 12 pieces of
content collected between July 2025 and April 2026, six posts with the highest
engagement were selected for analysis using the interactive model of Miles and
Huberman, consisting of data collection, data condensation, data display, and
conclusion drawing. The analysis of 454 audience comments resulted in 567 motif
identifications, with the entertainment motive being the most dominant, followed by
the integration and social interaction motive, information motive, and personal
identity motive. These findings indicate that consumers in Mojokerto are active
audiences who utilize the comment section not primarily to seek practical
information, but rather to obtain entertainment and engage in social interaction.
This interaction indirectly contributes to the formation of electronic Word of Mouth
(eWOM) communication and expands the dissemination of coffee shop reputations
across social networks and friendship circles.

Keywords: Instagram, Uses and Gratifications Theory, Electronic Word of Mouth,
coffee shop, consumer behavior
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